
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

MARINE CORPS ELITE WARRIOR – 2011 



 
“The Sports Flash” Radio Network 

Marine Corps Elite Warrior of the Week  -  2011 

8th Marine Corps Recruiting District 

 

Overview 

The U.S. Marine Corps ELITE WARRIOR of the Week campaign honored the best high 

school football players in your recruiting territory, targeting student-athletes, their peers, 

parents, coaches, and the community. 

 

Integrated Sports Marketing 

The Marine Corps ELITE WARRIOR campaign combined radio advertising, earned 

media, interactive, and event marketing to engage, energize your audience to 

generate leads for your Marines. 

 

Logo Development 

TSF Radio Network’s design team created a logo identity for the campaign that  was 

used in all marketing materials throughout the campaign.   

 

Radio Advertising 

“The Sports Flash” (TSF) Radio Network supported the campaign with radio advertising 

on our network affiliates in Texas. 

 

Earned Media 

Our earned media efforts generated free media coverage in newspapers throughout 

the recruiting territory, including:  The Oklahoman; San Antonio Express-News; and the 

Austin American-Statesman. 

 

Interactive Media 

Each week, the campaign drove web traffic to the campaign site, where fans voted for 

the weekly winner.  During the campaign, TSF Radio Network had 924,055 hits to the 

web site and recorded 262,485 votes. 

 

Event Marketing 

Each Marine Corps ELITE WARRIOR of the Week received a certificate, tee-shirt in a 

presentation ceremony that included the Marine recruiters responsible for each 

particular school. 

 

Marine Corps Elite Warrior of the Year 

The weekly winners were finalists for the Marine Corps ELITE WARRIOR of the Year in 

each state.  For two weeks, fans voted online for the Marine Corps ELITE WARRIOR of the 

Year.   

 

 

 

 

 



 

MARINE CORPS ELITE WARRIOR – 2011 
 

Overview 

The Marine Corps ELITE WARRIOR of the Week honored the best high school football players in 

Arizona, Dallas, Houston, Oklahoma, and San Antonio.  The integrated marketing campaign is 

designed to engage the student-athletes, their peers, parents, coaches, and the community. 

 

High school football is woven into the fabric of many small towns across America.  It’s the 

biggest game in town; one of the few places where the community comes together.  The 

Marine Corps ELITE WARRIOR campaign taps into the energy of Friday night and carries it 

throughout the week. 

 

The Basics 

Each week, during the high school football season, TSF Radio Network solicited nominations from 

fans, coaches, administrators, and the media for the Marine Corps ELITE WARRIOR of the Week.  

Through press releases, earned media, and radio advertising, fans were encouraged to go 

online and vote for the weekly winner.  Each week, TSF Radio Network had between 10-15 

nominees per state.   

 

TSF Radio Network distributed the press releases each week to our database of media, schools, 

and coaches.  We sent out the press releases at the beginning of the week that announced the 

weekly nominees and another press release at the end of the week to announce the weekly 

winner. 

 

TSF Radio Network also specifically targeted the sports media that was local to each nominee.  

In addition, we faxed, e-mailed the press release to the school of each nominee.  Often, the 

schools would put the information on their web pages, on their facebook pages, and include 

the information in their morning announcements.   

 

Fans had the opportunity to vote online through 9:00 P.M. each Thursday evening.  The winner 

was announced on Friday. 

 

The weekly winners received a tee-shirt, certificate as the Marine Corps ELITE WARRIOR of the 

Week from Marines who visited the school to make the presentation to the honoree.  Each 

weekly winner was a finalist for the Marine Corps ELITE WARRIOR of the Year.  Voting for the 

Marine Corps ELITE WARRIOR of the Year lasted for two weeks.  Each Marine Corps ELITE 

WARRIOR of the YEAR will receive a trophy honoring the accomplishment. 

 

 



Logo Development 

TSF Radio Network’s design team worked to create an identity for the campaign.  We worked to 

ensure that the logo met the Marine Corps branding guidelines, using the traditional Marine 

Corps colors and properly incorporating the Marine Corps’ eagle, globe, and anchor into the 

design.  We wanted the logo to convey football at first glance, while at the same time having a 

scholastic, yet military feel.   

 

 

 
 

 

 

 

   

 

After careful consideration, the Marines selected a helmet logo that included the Eagle, Anchor, 

and Globe inside the helmet that rested on a “VARSITY” font of “U.S. MARINE CORPS ELITE 

WARRIOR OF THE WEEK.”  We even added a logo that included the copy of “U.S. MARINE CORPS 

ELITE WARRIOR OF THE YEAR.”  The logo was used for the campaign materials, press releases for 

the voting for the “Elite Warrior of the Year.”   

 

The logo was used in all of our campaign materials.   

 

 

  
 



Direct Mail 
TSF Radio Network drafted an introductory letter to introduce the U.S. Marine Corps Elite Warrior 

campaign to high school football coaches, athletic directors at targeted high schools 

throughout each recruiting territory.  

 

August 5, 2011 

 

 

 

Stillwater High School 

Attn:  Tucker Barnard, Head Football Coach 

1224 N. Husband Street 

Stillwater, OK  73710 

 

Mr. Barnard, 

  

I am writing to introduce you to the U.S. Marine Corps Elite Warrior campaign.  The campaign honors the 

best high school football players in Oklahoma.  I have enclosed a press release that includes additional 

information about the campaign. 

 

We welcome your nominations for the Marine Corps Elite Warrior of the Week through 5:00 PM EST each 

Sunday night.  The nominees will be announced on Mondays.  Fans will have the opportunity to vote online 

at www.TheSportsFlash.com until 9:00 P.M. on Thursdays.  The winner will be announced on Friday. 

 

Please e-mail your nominations to me at TheSportsFlash@aol.com.  That’s an e-mail for communication with 

me only, so don’t give that out for voting purposes.  If you have any questions,  just give me a call or send 

me an e-mail. 

  

Thanks for your participation, 

 

 

 

Mike Sinnott 

“The Sports Flash” Radio Network 

 

 

 

 

 
“The Sports Flash” Radio Network  -  Your teams.  Your scores. 

Mike Sinnott - 517-927-4570 - TheSportsFlash@aol.com - www.TheSportsFlash.com 

  

http://www.thesportsflash.com/
mailto:TheSportsFlash@aol.com
mailto:TheSportsFlash@aol.com


 

 

October 31, 2011 

 

 

 

Lockhart High School 

ATTN: Marcos Rodriguez, Student-Athlete 

906 Center Street 

Lockhart, TX  78644 

 

Mr. Rodriguez, 

  

I am writing to congratulate you on winning the U.S. Marine Corps Elite Warrior of the Week honor for San 

Antonio.  The campaign honors the best high school football players in the state.  As a weekly winner, 

you’re a finalist for the U.S. Marine Corps Elite Warrior of the Year. 

  

Fans from across the state will vote to determine the U.S. Marine Corps Elite Warrior of the Year for San 

Antonio. Voting will begin at midnight on Monday, November 14 and will end at midnight on Sunday, 

November 27.  The finalist with the most e-mailed votes will be the U.S. Marine Corps Elite Warrior of the 

Year.  We will announce the winner on Monday, November 28.  Don't forget to encourage your fans, 

family, and friends vote for the Marine Corps Elite Warrior of the Year at our site www.TheSportsFlash.com.  

 

Please e-mail your updated or end-of-season stats to meTheSportsFlash@aol.com.  That’s an e-mail for 

communication with me only, so don’t give that out for voting purposes.  Visit the site for your personalized 

voting e-mail address.  If you have any questions, just let me know.   

  

Congratulations and best of luck in the voting for the U.S. Marine Corps Elite Warrior of the Year. 

  

Thanks for your participation, 

 

 

 

Mike Sinnott 

“The Sports Flash” Radio Network 

 

 

 

 

 
“The Sports Flash” Radio Network  -  Your teams.  Your scores. 

Mike Sinnott - 517-927-4570 - TheSportsFlash@aol.com - www.TheSportsFlash.com 

http://www.thesportsflash.com/
mailto:TheSportsFlash@aol.com
mailto:TheSportsFlash@aol.com


 

 
Radio Advertising 

“The Sports Flash” (TSF) Radio Network provides customized, local sports reports to 179 network 

affiliates in 13 different states.  In Texas, TSF Radio Network supported the campaign with radio 

advertising on our ten network affiliates in the state.  We supported the campaign with radio 

advertising that promoted the Marines in general and, specifically, the campaign.  The 

commercials included the 30-second branding commercial; a feature that highlighted the 

weekly nominees; and a 10-15 second “billboard” message during our network updates.   

 
TSF Radio Network - Texas 

KOLE-AM   Beaumont-Port Arthur     News/Talk 

KCRM-AM   Beaumont-Port Arthur     News/Talk 

KBAL-FM   San Saba     Country 

KBAL-AM   San Saba     Nostalgia 

KSML-AM   Lufkin      Sports 

KNGR-AM   Daingerfield     Gospel 

KBST-FM    Big Springs     Country 

KBST-AM   Big Springs     Talk 

KWRW-FM   Rusk      Oldies 

KPET-AM   Lamesa      Country 

 

Press Releases 

TSF Radio Network drafted a series of press releases and released them to our targeted 

audiences, including:  sports media; school administrators; coaches; and athletic directors. 

 

The press releases kept out target audiences updated on the campaign, including information 

regarding the launch of the campaign; the unveiling of the campaign logo; the weekly 

nominees and winners; and a release announcing the finalists for the honor and the Marine 

Corps Elite Warrior of the Year. 

 

The press releases were incredibly successful in generating free media coverage for the 

campaign.  In addition, using the press releases, schools used the information on their school’s 

web pages and fans posted the information on their facebook pages. 

 

 

 



 
 

  

 

 

 
 
 

 

 

 

 

 
 

 

Earned Media 

TSF Radio Network wrote and distributed press releases throughout the campaign, announcing 

the weekly nominees and weekly winners.  For each state, TSF Radio Network created a media 

database of the sports media in the state, including radio, television, newspaper, and Internet 

media outlets.   

 

In addition, we specifically targeted the media of each nominee’s community, including the 

weekly newspapers, local radio and television stations, local online message boards, and any 

other source of information in the local community.  

 

For the tee-shirt, certificate presentations, TSF Radio Network distributed a media advisory to the 

appropriate media outlets in each community to generate additional coverage.   

 

TSF Radio Network’s earned media efforts, generated free media coverage for the U.S Marine 

Corps Elite Warrior campaign, including coverage in the following publications: 

 
 -Austin American Statesman; 

 -The Tucson Citizen; 

 -The Wylie News; 

 -San Antonio Express-News; 

 -The Garland Texan; 

 -The Gonzales Cannon; 

 -Focus Daily News; 

 -Casa Grande Dispatch; 

 -The Oklahoman; and, 

 -Blue Ribbon News. 

 

http://blueribbonnews.com/
http://focusdailynews.com/


 



 



 



 
 

Fans posted information on social networking pages 

Many fans included information about the Marine Corps Elite Warrior of the Year campaign on 

their facebook page.  Student-athletes, schools, booster clubs, and football teams included 

information about the Marine Corps Elite Warrior program on their facebook pages.  The 

facebook pages would include a link to our “official” campaign web site, the campaign logo, 

and an e-mail address for the campaign.   

 

Information posted on school’s web sites 

High schools, school districts, and high school football teams would include information about 

the campaign on their web sites with links to the official site at www.TheSportsFlash.com.  It was 

not unusual to visit a school’s “front page” during the campaign and find information about the 

campaign, the Marine Corps Elite Warrior logo, and a link to the official web site.  In addition, 

many schools included information about the campaign in their school newsletters and during 

the school’s morning announcements. 

 

The action of creating a web page for the campaign by members of the target demographic 

demonstrates an effective engagement of the target audience.   

 

 

Here’s a sampling of facebook pages that included information about the Marine Corps Elite 

Warrior campaign: 

 
 -Bay City (TX) Independent School District;  

 -Cactus High School of Glendale, Arizona; 

 -Lockhart (TX) Athletic Booster Club; 

 -Nogales (AZ) Apache Athletics; 

 -Prosper (TX) Eagle Touchdown Club; 

 -Van Alstyne Panthers (TX) football; 

 -Wylie (TX) Independent School District; 

 

Here’s a sampling of miscellaneous school, school district, and booster club sites that included 

information about the Marine Corps Elite Warrior campaign: 

 
 -Angleton (TX) Independent School District; 

 -Desert Ridge (AZ) Jaguars Football; 

 -East Bernard (TX) Independent School District; 

 -Lexington (OK) Public Schools; 

 -The Westlake(TX) Featherduster; 

 -Mesa (AZ) Public Schools; 

 -Marana (AZ) Unified School District; 

 -North Canyon (AZ) High School Football; 

 -Northeast Independent School District; 

 -Phoenix Christian Athletics; 

 -Putnam City (OK) High School; 

 -Sabino (AZ) High School; 

 -Sachse (TX) High School; and, 

 -Sal Point (AZ) Catholic. 

http://www.thesportsflash.com/


 



 



 



 

 

 
 

U.S. Marine Corps Elite Warrior generated 924,055 web hits 

Fans flocked to the Marine Corps ELITE WARRIOR web site at www.TheSportsFlash.com.  At the 

official campaign web site, fans found additional information about the campaign, press 

releases, and a click-through to the Marine Corps web site.  The entire goal was to drive traffic to 

the “official” campaign web site and in turn drive traffic to the Marine Corps site.   

 

 Month Web Hits  

 August 2011 63,091  

 September 2011 276,399  

 October 2011 112,031  

 November 2011 435,517  

 December 2011 37,017  

 TOTAL 924,055  

 

262,485 votes for Marine Corps Elite Warrior 

Each week, fans voted online for the Marine Corps Elite Warrior of the Week.  Fans could vote by 

visiting the “official” Marine Corps site and e-mailing their vote.   

 

 State EWOTW Votes EWOTY Votes Total  

 Arizona 35,532 29,615 65,147  

 Dallas 36,708 30,594 67,302  

 Houston 24,120 20,105 44,225  

 Oklahoma 23,028 19,198 42,226  

 San Antonio 23,772 19,813 43,585  

 TOTAL 143,160 119,325 262,485  

 

 

 

 

 

 

 

http://www.thesportsflash.com/


 
 

Event Marketing 

During the campaign, TSF Radio Network worked with your recruiting stations to schedule 

presentation ceremonies at the high schools of the weekly winners.  We worked to schedule the 

presentations during assemblies, pep rally, during a pre-game ceremony, or after a team 

practice at the school.   

 

 

 

 

 



Press Releases & Media Clippings 

  



 

















 



WEB PAGES 

  







































 


