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Michael J. Sinnott

Founder & President

“The Sports Flash” Radio Network

With extensive experience in marketing and broadcasting, Michael Sinnott has a unique skill set to deliver results for your business.
Marketing & Advertising 

In 2002, after six years as the creative director of Lansing, Michigan’s Marketing Resource Group, Michael J. Sinnott founded “The Sports Flash” (TSF) Radio Network, which provides customized local sports reports to radio stations across the country.  Currently, TSF Radio Network delivers customized reports to 126 radio stations in West Virginia, Kentucky, North Carolina, South Carolina, Pennsylvania, Ohio, Virginia, and Florida.

During his time at MRG, Michael handled the creative strategy for a numerous local, statewide, regional, and national political campaigns, earning honors for his work from the American Advertising Federation and the American Association of Political Consultants.  Michael handled the creative campaigns for hundreds of statewide and national political campaign.  Michael still advises Marketing Resource Group clientele as a freelance creative consultant.
Broadcasting

From the Detroit International Marathon to multiple Final Fours, Michael Sinnott has an extensive background as an award-winning major-market sports broadcaster.  Michael has anchored sports at top-rated CBS Radio’s WWJ-AM (News Radio 950) and WXYT-AM in Detroit.  Michael handled hosting and radio play-by-play duties for Michigan State University’s Spartan Network; the Central Michigan University Football Network; and television play-by-play for Comcast SportsNet.  
The Michigan Association of Broadcasters, the Associated Press of Michigan, and the West Virginia Broadcasters Association have all honored Sinnott’s work as a sports anchor/reporter and as a play-by-play broadcaster.
Michael is a graduate of Campbell University in North Carolina, where he earned a degree in mass communication with an emphasis in broadcast performance.  

“The Sports Flash” (TSF) Radio Network

With 126 network affiliates in nine states, TSF Radio Network is a fast-growing company that provides radio stations with customized, local sports reports for stations.  Essentially, TSF Radio Network provides radio stations with an off-site sports director.  Each station determines the content and format of each “Sports Flash” update and our award-winning staff produces the reports each weekday.

Our network clients include:


Quicken Loans


BrickStreet Insurance


Friends of Coal


McDonald’s


West Virginia Symphony


U.S. Army


U.S. Marines


EquiSource Home Mortgage


North Carolina Rotor & Wing


Dunes Realty Vacations


West Virginia Coalition Against Domestic Violence


West Virginia Motor Speedway


First Integrity Mortgage


West Virginia Medical Society

TSF Radio Network’s goal is to combine radio advertising with good public relations and event marketing to deliver results for our advertisers.  Our network created the U.S. Army Iron Man Award presented by Jostens that honors the best two-way high school football player in West Virginia.  The Champions Cup presented by the U.S. Army honors the best overall high school athletic programs in the Mountain State.  
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U.S. Iron Man Award presented by Jostens

TSF Radio Network has also been heavily involved in other events throughout the Mountain State, including the Marine Corps Hillbilly 100; the Marine Corps Race of Champions, featuring several NASCAR stars; the U.S. Army North-South All-Star Football Classic.
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Champions Cup presented by the U.S. Army

The Future

TSF Radio Network is committed to strengthening its statewide radio network presence in several states, including West Virginia, Kentucky, North Carolina, and South Carolina.  In addition, TSF Radio Network is engaged in an on-going effort to identify potential new markets for our services and develop statewide radio networks in those areas.

TSF Radio Network will remain committed to providing its advertisers with unique marketing opportunities that utilize our network commercial inventory as the foundation for any campaign.  Our goal is to expand our Iron Man Award and Champions Cup campaigns into several states, and launch the ‘No Spit’ All-Star campaign concept in 2007.


“The Sports Flash” Radio Network  -  Your teams.  Your scores.

Mike Sinnott - 517-927-4570 - TheSportsFlash@aol.com - www.TheSportsFlash.com
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