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“The Army Iron Man program has created a method of rewarding some      

outstanding local high school athletes and has generated positive media  

coverage and enhanced community relations for the U.S. Army. 

 

The network provided us with a turnkey package that  included media          

releases, radio coverage, and an event during which the actual awards are 

presented, which greatly assisted us by minimizing the level of details that we 

had to commit time and effort to.”    

       Jerry Patton 

       Chief, Advertising & Public Affairs 

       U.S. Army’s Beckley Recruiting Battalion 



   

“The Sports Flash” (TSF) Radio Network 

U.S. Army Recruiting Campaigns 

Executive Summary 

 

Overview 

We manage integrated marketing campaigns that target high school student-athletes, their peers, parents, 

coaches, and the community. 

 

Integrated Sports Marketing 

Our campaigns combine earned media, interactive, and event marketing to engage, energize your            

audience and generate leads for your recruiters. 

 

Earned Media 

Our earned media efforts have generated tremendous free media coverage, including:  The Columbus      

Dispatch; The Cincinnati Enquirer; The Cleveland Plain Dealer; The Kansas City Star; The Baltimore Sun;          

The Indianapolis Star; and The Washington Post, among many others. 

 

Interactive 

Each week, we drive traffic to your campaign web site, where fans vote for the weekly winner.  The           

campaign site includes click-through banner advertisements.  From 2006-2012, TSF Radio Network generated 

more than 10-million visitors to our interactive campaign web sites. 

 

Event Marketing 

The weekly winners will each receive a tee-shirt and certificate at a presentation ceremony at their high 

school, during an assembly, pep rally, at another sporting event, or during another event at the school.  

 

U.S. Army Iron Man 

The U.S. Army Iron Man campaign honors the best two-way high school football players in your recruiting    

territory.  Each Army Iron Man of the Year receives a customized ring from Jostens, Inc. 

 

HOOP STARS presented by the U.S. Army 

In an effort to build upon the momentum generated by the Army Iron Man campaign, we created the HOOP 

STARS campaign that targets high school boys and girls basketball. 

 

Army STRONG Wrestler of the Year 

This campaign honors the best high school wrestlers in your recruiting territory.  Wrestlers and wrestling fans 

are passionate about their sport, and appreciate the coverage, recognition. 

 

U.S. Army Coach of the Year 

The U.S. Army Coach of the  Year (COTY) campaign honors the best high school coaches in your recruiting 

territory.   

 

Radio Advertising 

We will support all of your marketing campaigns with radio advertising, promotions, and features on the 585 

radio stations of “The Sports Flash” Radio Network.  

 

Campaigns that engage, energize 

Our integrated marketing campaigns are designed to engage your target audience on multiple levels and 

energize the community, opening doors and generating leads for your recruiters.   



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Earned Media:  Each week during the campaign we distribute press releases to the media in your recruiting territory, announcing the 

weekly nominees and winners.  For each area of operation, we create a media database that includes radio, television, newspaper, and 

Internet contacts.  All of the media outlets receive at least two press releases from us each week.   

 

In addition, we specifically target the media in each particular nominee’s community, including the weekly newspapers, high school 

newspapers, local radio and television stations, local online message boards, and any other source of information in the local community.  

The media contact for each specific nominee includes an e-mail, fax, and/or phone call.   

 

For the tee-shirt and certificate presentations to the weekly winners, TSF Radio Network will distribute a media advisory to the relevant 

electronic media outlets in each community to generate additional coverage.   

 

We encourage all recruiters to take photos of each presentation ceremony, which can be posted on the official web site or distributed to 

the media. 

 

From 2006-2012, we generated a tremendous amount of media coverage for our campaigns, which no doubt has been a key to the  

success of our efforts. 

http://www.thestate.com/
http://www.dailypress.com/
http://www.mexicoledger.com/
http://www.vindy.com/
http://www.troymessenger.com/
http://okcfriday.com/










From 2006-2012, 10.1-million have visited our            
interactive campaign web sites. 

 
Interactive:  Fans flock to the campaign web site to vote for the weekly winners.  At the official campaign web site, visitors will find 

information about the campaign and click-through web banners, which link to your web site.  The goal is to drive traffic to the         

campaign web site, which will in turn drive traffic to your web site.   

 

The online component of the campaign activates the target audience and drives traffic to the web site.  The goal is to energize the 

target audience and the nominee’s community to vote for the weekly honor.   

 

From 2006-2012, we generated more than 10.1-million web visits to our campaign web sites.   

 

 

 

 

 

 

 

Social networking sites and message boards 

Our campaigns are successful at engaging the target audience, energizing them to become an active participant in the campaign.  

For the U.S. Army Iron Man campaigns, fans set up facebook sites to solicit votes while also posting on sports message boards and com-

munity message boards to encourage fans to vote with click through links to our campaign web sites.   

 

Often, a nominee’s high school will post nomination information on the front page of the school’s web site.  Many schools download 

the campaign logo and include the logo on the front page along with a click-through link to the campaign web site. 

 

Automated e-mail response 

Barring technical difficulties, responds to each e-mail vote received during the campaign with a state-specific automated response 

that includes a click-through link to additional information about your organization.  At times, we have shut down the automated    

response to the voting, because if overwhelmed our e-mail server.  Here’s an example of our standard response for a vote for the Army 

Iron Man of the Week in Missouri: 

 

 

 

 

 

 

 

 

 

 

 

 

 

Event marketing:  During your campaign, weekly winners receive a tee-shirt and certificate at a presentation ceremony at their 

high school, during an assembly, pep rally,  at another sporting event, or during a pre-game ceremony of a home game.   When     

necessary, we can work with the school to schedule a presentation ceremony.  If possible, we strongly encourage recruiters to contact 

the school to set up a presentation ceremony, to help build the relationship between the recruiter and the school. 

 

TSF Radio Network will send out a media advisory about the presentation at the school.  In addition, we encourage recruiters to take 

pictures of the ceremony that can be posted on the campaign web site or distributed to the media.   

Thanks for voting for the Army Iron Man of the Week, which honors the best 

two-way high school football players in the state.  The voting ends on Thursday 

at 8:00 P.M. EST.  If you have any questions about the Army Iron Man cam-

paign, please send us an e-mail at ArmyIron-

Man.Missouri@TheSportsFlash.com. 

For any additional information about the more than 150 career opportunities 

available in the U.S. Army, go online to www.GoArmy.com, where you can 

find information for a recruiting station in your community. 

Thanks for your participation! 

  

From left to right:  Army Iron Man presentation at Jeannette High School (PA); HOOPS STARS presentation at Mullins High School (SC); and Army STRONG 

Wrestler of the Year at Bethel Park High School (PA). 

http://www.sportsline.com/mcc
http://www.sportsline.com/
mailto:ArmyIronMan.Missouri@TheSportsFlash.com?subject=Missouri%20Question
mailto:ArmyIronMan.Missouri@TheSportsFlash.com?subject=Missouri%20Question
http://www.goarmy.com






 

Army Iron Man:  From 2006-2012, the U.S. Army honored the best two-way football players in high school football.  Playing and     

excelling on offense, defense, and special teams, these special players must demonstrate physical and emotional strength as well as 

strength of character and purpose.  These high school football players embody the essence of Army STRONG. 

 
The “Iron Man” Tradition 

Football’s rich history includes those special football warriors who played both offense and defense.  While the “Iron Man” has largely 

disappeared from college and professional football, these special players remain at the high school level, where they’re the backbone 

of many teams that play on Friday nights in small towns  across the nation. 

 

Bringing the Army STRONG concept to life for the target audience 

Each week, we honor young men who are leaders on their teams, in the classroom, and in the community.  While recruiters and        

commercials can attempt to sell the Army STRONG concept, nothing beats a walking, talking embodiment of your advertising message.  

The Army Iron Man nominees and winners have a greater impact in selling this concept to young people coaches, and parents than 

any commercial.   

In 2006, “The Sports Flash” Radio Network commissioned Minneapolis-based Jostens, Inc. to design 

the ring that is given to each Army Iron Man of the Year.  Jostens has designed rings for Super Bowl 

winners and thousands of the greatest athletes in the world.  This is a unique award, unlike any other 

in high school sports. 

The U.S. Army Iron Man of the Year ring includes the winner’s name, number, high school name, 

and team record.  The ring also includes the U.S. Army and Jostens logos.   

Richwood’s Dustin Brown won 2009 Army Iron Man for West Virginia.  This photo appeared as part of 

a full-page congratulatory advertisement in the school’s yearbook. 



HOOP STARS & Army STRONG Wrestler of the Year:  In an effort to sustain the momentum generated by the Army Iron Man 

campaign, we created the HOOP STARS and Army STRONG Wrestler of the Year campaigns.  These campaigns enabled U.S. Army       

recruiters to continue building relationships with their targeted high schools.   

 

The HOOP STARS of the Year campaign honors the best boys and girls high school basketball players in a state.  High school basketball is 

the second most popular high school sport, trailing only high school football in popularity.  In addition to boys basketball, this basketball 

campaign expands its reach to include girl’s high school basketball.   

 

The Army STRONG Wrestler of the Year campaign honors the best high school wrestlers in the state.  Wrestling is a sport with a unique   

culture and a passionate fan base.  The Army STRONG Wrestler of the Year helps recruiters to engage that fan base with our integrated 

marketing campaign.   

Brashear High School’s Godwin Nyama won the Army STRONG Wrestler of the Year in 2011.  

Nyama finished his high school career with a 132-19 record, won four city league titles, and 

a state championship.  As the winner of the Army STRONG Wrestler of the Year, Nyama 

earned this championship belt as the state’s best high school wrestler. 

 



Deer Lakes head football coach Todd Hazlett accepts his plaque as      

Pennsylvania’s U.S. Army Coach of the Year  for football.  Hazlett led Deer 

Lakes to its first winning season since 1995 and the school’s first-ever WPIAL 

playoff appearance in the 41-year history of Lancers’ football. 

U.S. Army Coach of the Year:  The campaign honors those educators whose exceptional leadership ensures the success of their 

team and whose continued dedication to their student-athletes ensures their future success in life and athletics.  In an effort to honor 

these exceptional coaches and further strengthen their recruiter’s relationships with coaches, administrators, and fans, we create the 

U.S. Army Coach of the Year campaign.  The campaign honors the best high school football, basketball, and wrestling coaches in your 

recruiting territory. 

http://www.thesportsflash.com/PA-COTY.htm


“I have had nothing but great results from this program.  It allowed me to be in front of the whole school 

body at one time.  It allowed me to put a face with a voice.  I even had one student come up to me and 

ask for an appointment.   

I met school staff members that were very supportive of the Army.  I met the football coach, baseball 

coach, and cheerleading coach.  All were supportive which will allow me to set up a meeting with the 

teams in the future. 

I could go on and on but the bottom line is that I was able to get my face out to the school and hopefully 

become one of the staff members in the student’s eyes.” 

 

        U.S. Army Recruiter 

        U.S. Army’s Montgomery Recruiting Battalion 

 



“...the Company Commander thanked me, which I’ll pass along to you, about helping get them into this 

school (West Lafayette).  Evidently it has been a difficult one to penetrate to hopefully this will help them get 

better relations out there.” 

 

        Steve Lawson 

        Former Public Affairs Specialist 

        U.S. Army’s Indianapolis Recruiting Battalion 
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Overview 

“The Sports Flash” Radio Network powered by 

SB Nation Radio delivers customized, local 

sports reports to 585 network affiliates across 

the country, including affiliates in Chicago, 

Houston,  Las Vegas, Nashville, Raleigh, 

Gainesville, and many more markets. 

Station-by-Station Messaging 

Unlike traditional radio networks, we can    

micro-target your advertising message.  That 

means we’re delivering specific advertising 

messages to fit each battalion’s recruiting 

footprint. 

Radio Commercials 

The campaign will include radio commercials 

that delivers your branding message to our  

4.3-million listeners each month. 

Promotional Commercials 

Each week, we’ll produce a promotional   

commercial that highlights the weekly      

nominees, encourages  listeners to vote 

online, and honors the weekly winner. 

“Sports Flash” Stories 

In addition to the advertising that promotes 

the brand and the campaign, we will include 

stories in our daily updates that highlight the 

weekly nominees and winners.   

Weekly Inventory Commitment 

Our inventory commitment will include a     

minimum of one, 30-second radio commercial  

that will air on all 585 network affiliates each 

week. In addition, we will air as many as five 

promotional commercials to support the  

campaign each weekly, highlighting the 

weekly nominees and winners.  This represents 

as much as $4,500 each week in value-added 

advertising on our network affiliates. 



The Army Iron Man honors the best two-way high school football  

players in a state’s recruiting territory.  

August 2018  -  December 2018 

The HOOP STARS of the Year honor the best boys and girls high school 

basketball players in your recruiting territory. 

December 2018 -  March 2019 

The Army STRONG Wrestler of the Year honor the best high school 

wrestlers in your recruiting territory.  

November 2018  -  March 2019 

The U.S. Army Coach of the Year honors the best high school coaches 

in football, wrestling, and basketball in your recruiting territory. 

August 2018  -  April 2019 

U.S. Army Coach of the Year $2,500.00/sport 

Army Iron Man   $5,500.00 

HOOP STARS of the Year $11,000.00 

 Build relationships  

 Engage, energize your high schools 

 Penetrate difficult to reach schools 

 Generate leads for your recruiters 

Launch your campaign today, call Mike Sinnott at (517) 927-4570. 

“The Sports Flash” Radio NETWORK 

Army STRONG Wrestler of the Year $5,500.00 

RATE CARD 

http://www.thesportsflash.com/PA-COTY.htm

